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Video Blogs as a New Communicative Mechanism for Promoting Health

Awareness in Algeria.
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Abstract:

Video blogs (vlogs) have emerged as a rapidly evolving digital medium and an
effective tool for delivering awareness messages, particularly in the field of public health. In
the Algerian context—where chronic diseases remain prevalent and a culture of preventive
healthcare is still developing—vlogs represent a strategic opportunity to enhance health
communication and expand awareness across diverse population segments. The significance of
video blogs lies in their ability to simplify complex medical and scientific information,
presenting it in an engaging and visually appealing manner that aligns with the cultural and
social characteristics of Algerian audiences. This medium also enables healthcare
influencers—such as doctors, nurses, and public health educators—to directly interact with
their audiences, thereby improving message comprehension and encouraging the adoption of
positive health behaviors. Moreover, video blogs help bridge the gap between healthcare
institutions and citizens, particularly in remote areas where regular health services are often

lacking.Despite their numerous advantages, video blogs face several critical challenges. These
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include ensuring the accuracy and credibility of content, overcoming the digital divide, and
addressing the lack of regulatory frameworks governing online health information. However,
the opportunities they offer—such as broad accessibility, low production costs, and ease of
distribution—position them as essential instruments within national health awareness
strategies. Therefore, integrating video blogs into Algeria’s health communication policies
constitutes a necessary step toward embracing digital transformation and fostering a
community-based health culture capable of addressing both emerging and chronic health

challenges effectively.
Keywords:Video blogs, health awareness, digital communication, health education, social
engagement, digital transformation, public health.
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